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“Roots tourism” is aimed at a public that is not interested in visiting a country, a place, just to get to 
know its beauties, but is aimed at a "different audience", in particular to the new generations living 
abroad and who are interested in knowing the territory to which their ancestors belong, its culture, its 
traditions and making a "connection" with it. Therefore it is a predominantly “international tourism” 
directed towards small towns and villages that are often unknown to favor the birth of new 
destinations and contribute to the economic development of those territories by: (increasing the 
consumption of products and the use of local infrastructures and services; not invading areas where 
tourism already has a significant impact; enhancing those small towns to save them from 
abandonment and oblivion; mobilizing resources for the preservation of the historical and cultural 
heritage; regeneration and re-functionalization of disused public real estate; repopulate abandoned or 
depopulated villages). 
For these assumptions “Roots Tourism” can be included in a so-called “sustainable type of tourism”. 
According to the WTO, “sustainable tourism” is “Tourism that takes full account of its current and 
future economic, social and environmental impacts, addressing the needs of visitors, the industry, the 
environment, and host communities". This definition, however related to sustainable tourism alone, 
can be taken into consideration when measuring the impact of tourism at large, and therefore applied 
to the “Roots Tourism” investments. 
To be a “sustainable investment”, “Roots tourism” has to: 
 Make optimal use of environmental resources that constitute a key element in tourism 

development, helping to conserve natural heritage and biodiversity. 
 Respect the socio-cultural authenticity of host communities, conserve their built and living cultural 

heritage and traditional values, and contribute to inter-cultural understanding and tolerance. 
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 Ensure viable, long-term economic operations, providing socio-economic benefits to all 
stakeholders, including stable employment, income-earning opportunities, and contributing to 
poverty alleviation (http://www.greentourism.eu/en/Post/Name/SustainableTourism)  

Achieving a “sustainable tourism” investment is a continuous process to be measuring, requiring 
constant “monitoring of impacts”, environmental, social and economic and financial too.  
The crisis caused by COVID-19 created a need  of "impact-driven recovery” finance with a new 
paradigm of taxonomy developing new investment methods and financial instruments: “sustainable 
finance”, that can be applied to the “Roots Tourism investments”, in cohesion with "Next Generation 
EU Plan", that requests “measuring” their sustainable impacts, as per WTTC ESG report 
(“Environmental, Social & Governance Reporting in Travel & Tourism”, by the World Travel and 
Tourism Council) and European Commission ETIS (European Tourism Indicators System for 
sustainable destination management). 
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